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2014 appears to mark a significant, if gradual, financial rebound in Western Europe. The UK 
and most of the eurozone’s developed economies are returning to growth this year, as rising 
consumer demand and net exports help lift them further from recession. Regional ad spending 
is beginning to rebound as business and consumer confidence pick up in some key markets. 
eMarketer estimates that expenditure on all measured media in Western Europe returned to 
positive growth last year, reaching $112.03 billion, and is projected to climb again in 2014, 
though by just 2.3%. 

 

Our fifth annual “Global Media Intelligence Report” outlines how media and device usage 
trends are playing out in Western Europe, along with how those trends are shaping up in 
regions throughout the world. 

Fortunately, Germany and the UK—the two largest ad markets in the region—are set to 
register percentage gains in ad spending. Together, they will account for 44.5% of regional ad 
investment in 2014, eMarketer expects. France’s slice of the regional ad spending pie will 
shrink to 13.4%. Italy, which continued to see declining ad expenditure in 2013, will witness a 
further drop this year. Spain’s ad market is expected to return to growth, though spending on 
measured media will remain below 2012 levels. 

eMarketer forecasts digital budgets will account for 28.1% of total ad spending in Western 
Europe this year—very close to the 27.0% share estimated by ZenithOptimedia—as consumer 
and advertiser attention increasingly shifts to online and mobile platforms. Yet regional 
growth in digital ad investment will be relatively modest in 2014, at 11.3%. 

http://www.zenithoptimedia.com/�


 

This year, Western Europe will lag North America in smartphone usage. Though we expect 
47.3% of Western Europe’s residents to own at least one advanced handset this year, the 
proportion in the US and Canada will top 51%. That said, smartphone penetration in several 
European countries—Denmark, the Netherlands, Norway, Sweden and the UK—already 
exceeds the level in the US and will do so throughout the forecast period. Moreover, 
smartphone usage in Western Europe as a whole is set to surpass that in the US come 2017. 
According to the European Commission, 4G mobile broadband availability in the EU will 
reach 59% this year—more than double the 27% penetration rate recorded a year ago. 4G has 
been launched commercially in all but three member states. 

While smartphone ownership surges across Western Europe, tablets are also playing an ever-
larger role in consumer habits. Rapidly rising penetration of both device categories will 
prompt advertisers to boost their expenditure on the mobile web by 118.4% this year to nearly 
$7.75 billion, eMarketer estimates. The UK will contribute 40.8% of the regional total. 
Mobile’s share of digital ad spending in Western Europe is expected to climb from 24.0% this 
year to a remarkable 63.4% in 2018. 

- See more at: http://www.emarketer.com/Article/Ad-Spending-Western-Europe-Continues-
Rebound/1011239/2#sthash.zPEuzW82.dpuf 
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